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Award-winning multi-disciplinary 
art-director with over 12 years 
industry experience.

danprice84@gmail.com
+44 (0)796 0996838

With a professional career spanning art-direction, graphic design, video 
direction and editing and creative-direction, I thrive creating original, visually 
impactful work that fluidly merges disciplines and mediums, helping brands and 
clients deliver meaningful concepts and messages that get noticed.

I’m currently art director for Bompas & Parr (global leaders in multi-sensory 
experience design), having previously been lead-creative for experiential 
agency Jotta for five years and co-founding DDAANN Studio, a film, animation 
company.



SCOOP: A Wonderful Ice Cream 
World was a celebratory show 
that explored the past, present 
and future of ice cream and 
formed The British Museum of 
Food’s first major exhibition. 

I directed all graphics and imagery 
for event identity, promo key 
visuals and in-exhibition signage 
and collateral: 7 photo shoots, 6 
videos, 120 signage elements, 
one newspaper and dozens of 
other shop and cafe elements.

Over 23,000 people visited
SCOOP over the three month run 
of show and the media reach was 
over 800,000,000.

SCOOP: A Wonderful 
Ice Cream World
-
Immersive exhibition
Completed at Bompas & Parr

Art direction
Graphic Design
Photography
Video
Production Management

Key visuals
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Enter an 
Aladdin’s Cave 
of ice cream 
wonders
Welcome to SCOOP: A Wonderful Ice 
Cream World – and the first o�cial 
exhibition of the British Museum of Food.

We know you’re here because, just like 
us, you love ice cream. But how much do 
you actually know about your favourite 
frozen treat?

Here at the British Museum of Food, we 
wanted to take a big scoop beneath the 
surface to understand how ice cream 
emerged, how it evolved, why it is so 
popular and where it’s going next. 

Along the way we found a treasure trove 
of wonderful objects in the Robin and 
Caroline Weir Collection. It was the 
inspiration to create an exhibition that 
leads back through 300 years of culinary 
history and explores the science and 
psychology of ice cream, recalls the 
impact ice cream has had on the arts 
and culture that surround our lives and 
helps us understand why it has assumed 
such a place of a�ection and nostalgia 
in our hearts.

Unlike other museums, perhaps the best 
things about the BMOF is that you can 
taste some of the exhibits.

On your visit today, you’ll 
experience a breathable 
vanilla fog, smell and 
sample lost-and-forgotten 
smells and flavours from
the past and taste the 
future with glow-in-the-
dark ice cream.
Lick and learn!

@BMoF_London      #BMOFscoop

Share your experiences with 

#BMOFscoop WINICE CREAM
See inside for quiz!

3rd July - 30th September 2018

SCOOP is delighted to o�er visitors the chance to 
win their face moulded in our bespoke Bliss Point 
ice cream. Bliss Point is a special creation 
exclusive to SCOOP that combines the perfect 
amount of fat, sugar, salt to create the world’s 
tastiest scientifically defined ice cream.

Explore our treasure trove of ice cream objects, 
keep your eyes peeled to help solve the clues 
below, then tear o� your completed form and 
post it in the box in Conehenge!

Winning entrants will be invited to Bompas & 
Parr’s London studio for a special face-moulding 
session (travel costs not reimbursed, sorry).
Prizes announced once per month. The judges’
decision is final. Finished ice cream face moulds 
can only be distributed to London addresses. 

1. What fruit was displayed outside Gunter’s 
sorbet café and confectioner that operated in 
Berkeley Square from 60 years from 1777?

2. What was Frederic Tudor’s nickname? 

3. What device preceded the ice cream cone and 
helped to popularise ice cream in Victorian times?

4. Who patented a key ice cream machine – on 
display at SCOOP – in 1856?

5. What were ice cream moulds traditionally 
sealed with around their seams?

6. How much would ice cream cost per pint, in 
Sterling, if its price in the early 19th century was 
adjusted for inflation?

7. What street was Agnes B. Marshall’s School of 
Cookery on in London?

8. What was the popsicle previously known as?

9. In soda fountain terminology, what was a 
chocolate ice cream cone known as?

10. What is the di�erence between the annual 
volumes of ice cream consumed per person each 
year between UK and US consumers?

Fill in your name (or your parent or guardian’s), 
email and phone number and post your form in 
the box in CONEHENGE.

Name:
Email:
Phone number:

1. 

2.

3.

4.

5.

6.

7.

8.

9.

10.

Quiz: win your 
face in ice cream

SHARE YOUR 
EXPERIENCES WITH: 

#BMOFSCOOP
#LIGHTENUP

@BMOF_LONDON

Illustrations: Emma Rios

THE SUBLIME 
BANQUET

Enter the golden age
of ice cream – and 

between sorbet, gelato 
and ice cream.

THE JOYOUS 
FOUNTAIN

From Play-Doh to Andy Warhol, 
this 20th century collection 

showcases ice cream’s role in 
popular culture.

MARSHALL’S 
SCHOOL OF 
COOKERY

Travel back in time in our ice 
cream time machine – meet 
Ida, Agnes B. Marshall’s star 

pupil, and learn how to
make ice cream.

PROGRAMMING

From August onwards SCOOP
presents a series of ticketed

talks, tastings and workshops.

Stay tuned to bmof.org

8

THE DARK SIDE 
OF VANILLA

Adults-only – explore how 
criminals masterminded an 

ice cream takeover in 
Glasgow in the 1980s.

9

BRAIN FREEZE
Get your geek on with this 
scientific immersion in the 

physiology and psychology 
that surrounds ice cream.

Special feature:
Ben & Jerry's presents a 
light, ice cream exhibit: 

Euphoric Eating.

10

EPOCHS OF 
FLAVOUR

Explore obscure aromas 
and flavours of the past 
on this aromatic journey 

through time.
IRIDESCENT 

RIPPLE CHAMBER

6

CONEHENGE

YOUR JOURNEY 
STARTS HERE!

Savour the flavours in our 
museum café: here you can 
enjoy SCOOP’s unique ice 

creams at your leisure.
Fill your boots!

12LICK THE SKY
Taste the future with these 
forward-looking flavours 

and cutting-edge
culinary techniques.

11

4

SCOOP-SCAPE
A micro-museum of ice 

cream audio designed to 
evoke those nostalgic 

moments from your 
childhood.

1

BMOF GIFT 
SHOPPE

Exit via Gift Shoppe, 
where you can get your 
shopping fix with a host 
of food-, drink- and ice 

cream-related retail 
goodness.

THE SHOCK
OF ICE

Wrap up warm, it might 
be summer outside but 

it’s sub-zero in here as we 
celebrate the awesome 

power of ice.

ELECTRIC
WAFER CINEMA
Discover an Aladdin’s Cave 

of ice cream, meet the 
Ultimate Enthusiasts and 
see their most-treasured 

possession.

3

2
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5
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Scoop newspaper given to guests Website



To launch Sony’s flagship Xperia 
Z smartphone, a spectacular 
event was devised to bring to life 
Sony’s long standing heritage in 
colour.

In front of a crowd of 600 
journalists, bloggers and 
consumers an austere white 
gallery space was brought to life 
with colour in a live performance 
using two industrial robots, a 

myriad of lighting effects and over 
200 litres of paint. Developed 
in just 6 weeks, this audacious 
showcase created a buzz for 
the brand in places it had never 
before been seen.

Sony Xperia
Live product launch production
-
Completed at Jotta

Concept 
Art direction
Robot choreography





Full rebrand of York’s best five 
star luxury hotel The Grand, 
York. The brand was dated and 
corporate-looking; we allowed the 
new brand to confidently exude its 

five-star offering but also to have 
a real personality inspired by its 
Edwardian connections to North 
England Railway.

The Grand, York
-
Identity & branding
Completed at Bompas & Parr

Art direction
Graphic design
Production management

New logo and secondary mark NER / Edwardian inspiration

Exterior signage
5THE GRAND BRAND GUIDELINES

INSPIRATION

NER RAILWAYS
 
The Grand, York was originally built in 
1906 as the headquarters or “Palace of 
Business” for North Eastern Rail (NER). It 
was built sparing no expense and today 
stands as an unrivalled architectural 
example from the era and a true York 
landmark.

It is this heritage that has informed the 
design rationale behind The Grand’s new 
brand, drawing inspiration from period 
NER rail carriage typography, colour-
schemes and rolling stock livery.



19THE GRAND BRAND GUIDELINES

TYPOGRAPHY

HEADINGS
Typeface: Brown
Weight: Bold
Tracking: 60
Case: Capitals

BODY TEXT
Typeface: Brown
Weight: Light
Tracking: 0
Case: Sentence case

ACCENT 
- USED SPARINGLY AS A 
SUBHEADING OR PAGE 
FURNITURE TO ADD 
DESIGN VARIETY.
Typeface: Edwardian
Weight: Medium
Tracking: 20
Case: Capitals

Body text is set in Brown Light. Lorem ipsum sedi volorib eruntur 
sit eat labor rerum quis voluptur? Quissit repuda si sam ipsus 
ellore verum qui officiae comnis vit experione natiorepti voluptatur 
solorpo raeperumquo con rehenim agnisci.

ABCDEFGHIJKLMNOPQRS
TUVWXYZ1234567890£?!

ABCDEFGHIJKLMNOPQRS
TUVWXYZ1234567890£?!

Marketing pack Guest welcome pack



Identity and signage system 
designed to fit into and 
compliment the existing pink 
cube-based structure.

Teal-tinted acrylic was chosen to 
behighly visible against the pink, 
and the metal gabions created 
repetition of the grids used 
throughout the 3D design.

Paradise Now
-
Pop-up event
Completed at Bompas & Parr

Art direction
Graphic design
Production management



by

flavour funfair
map

Humans have always sought ecstatic and exuberant 
experiences, moments when they go beyond their 
ordinary selves and feel connected to something 
greater. The sense of losing control and joining with 
others is fundamental to both the carouse and the 
carousel. Here we will explore the themes to the 
maximum with an artistic and taste-centric take on the 
funfair of yesteryear. All the thrills directly address your 
palate and are designed to move you towards a 
transformative ecstatic experience. Each traditional ride 
is re-imagined with a powerful taste component that 
both contemporises and exoticises your experience. 

The thrill of the unknown 
and the surrender of the mind and body is innate to a 
visit to the fairground or theme park. Fear of the 
unknown juxtaposes with informed consent of the 
future presence of fright, allowing us to set aside our 
usual psychology of self-preservation and address our 
primal instincts of fight or flight.

ground
floor

entrance

19 upper
floor

2
3

4

6

7

8

510

bar

They say lightning never strikes the 
same spot twice, but for this 
sideshow we have tamed it through 
the science of the Tesla coil, 
harnessing its power for the 
medium of taste. The intensity of 
the strike, shielded behind a 
Faraday Cage, is focused on a 
carefully positioned quantity of 
vodka that strikes every 20 
minutes.

The result – the world’s first 
electrified vodka – is amplified 
through unusual botanicals that add 
an electrically charged mouthfeel.

1

4

Fall into the hands of the House of Hot Breath and join 
in a quasi-spiritual experience fueled by laughter, 
physical release and shit-hot dance music.

2

Forget everything you know about drinking. Enter into 
this space and you can 'drink' through your lungs’ alveoli 
and the corneas in your eyes, because alcohol has been 
spatialized to become an all-surrounding, breathable 
cloud of cocktail. Embracing new experiences, 
confounding your own expectations and turning your 
world upside down (sometimes literally) is crucial to 
appreciation of the funfair.

3

Visual stimuli will only take you so 
far: sometimes it’s far more 
meaningful when you interact 
personally with a moment. Here we 
invite you to grasp an ice trident 
and wrangle the ice for your own 
drink. Consider the majesty of the 
iceberg - big brother to the humble 
ice cube - and how its colour, 
textures and temperature 
influences your sense of taste. And 
ponder whether your own icy parlay 
makes the resultant drink taste 
better than had someone else 
made and served you the drink.

5

The thrill of the chase, the pump of adrenaline, the 
lethalness of the instrument: By becoming a key 
stakeholder in your own next meal you stimulate your 
primal sensibilities, and by bagging your target, the 
bounty tastes all the sweeter. Weigh our crossbow in your 
hands and skewer your dinner: this vegan-only shooting 
range makes for a guilt- and blood-free experience.

6

              Indulge in the delight of 
freshly shucked oysters and caviar tastings, alien-like 
delicacies that defy conventions of delicousness from 
the planet's underwater supermarket.

8

Fairgrounds frequently play 
on the notion of the 
unexpected, the 

unpredictable and the near-impossible. This sideshow defies 
expectations with luminescent jellies, the glowing medium in 
which Bompas & Parr first made its mark on the London 
food scene. The otherworldly quality of such a ubiquitous 
food adds a new dimension of taste through the visual realm, 
while the artistic presentation makes for a lavish and 
disruptive display that further guides expectations of flavour.

7

    Gather at this evening’s 
feasting table, hosted by our chef Nick Lui from 
Toronto-based restaurant Dailo. Humour your palette 
with Nick’s ingenious fusion menu including Big Mac 
Bao Buns and Fried Watermelon. 

10

Al Stencell has been hand-crafting carnival side show 
dioramas for the past 40 years. All of his creations are 
based on his own life experiences and his huge archive 
of carnival-related memorabilia. Gasp, wonder and stare 
at his artistry up on the second floor.

9

POMELO BETEL LEAVES
Lime Leaf, Lemongrass, Shallot,

Nut Crumble Coconut Caramel Dressing

FRIED WINTER MELON & 
HOUSE CURED PORK BELLY

Pickled Honey Mushrooms, Shrimp Floss 
Shiitake-Infused Black Vinegar

PUMPKIN DUMPLINGS
Soy Brown Butter Sauce, Black truffles, 

“White Rabbit Candy” Glaze, Pepita Crumble

BIG MAC BAO TOWER
A two-bite steamed bun that tastes

magically like its fast-food namesake!

ROASTED FIVE SPICE 
ONTARIO SUCKLING PIG

Miso Mustard Seed, XO Sauce, Asian Pickle, 
Star Anise, Cinnamon, Szechuan Peppercorn

CURRIED GIANT CUCUMBER
Fried Garlic, Shallot, Chili, Cumin,

Turmeric, Garam Masala, Coconut Milk

FEASTING 
WITH DAILO

Menu

FEASTING 
WITH DAILO

Menu

Guest map

Logo

Power Plant Toronto’s 2018 
Gala was themed “Carousal” and 
had a range of wild interactive 
food-based stations for guests 
to indulge in. Full event identity, 

collateral and signage was 
required, including a giant CNC-
cut mouth entrance complete with 
moving eyes!

Power Plant 2018 Gala
-
Live event
Completed at Bompas & Parr

Art direction
Graphic design
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MAPLE POPCORN 
OLD FASHIONED

Your favourite sticky-fingered fairground snack in liquid form
Spirit of York Whisky, Sapsucker Maple Tree Water, Aromatic Bitters, Popcorn Sugar

HELTER SKELTER 
SMASH

Dive headlong into this gin-based fruit mash-up
Spirit of York Gin, Smashable Fruits and Herbs, Fresh Lemon Juice, Cocktail Syrup

FUNHOUSE 
GIGGLEWATER

Hydrating, refreshing watermelon, amped up with alcohol
Spirit of York Vodka, Watermelon juice, Gingerbeer

CANDY FLOSS 
PROSECCO

Sweet fluffy chunks of candyfloss rested atop a glass of crisp
sparkling wine; eternally the most sophisticated party drink

Fiol Prosecco, Sweet Candy Floss

•bar•

POMELO BETEL LEAVES
Lime Leaf, Lemongrass, Shallot,

Nut Crumble Coconut Caramel Dressing

FRIED WINTER MELON & 
HOUSE CURED PORK BELLY

Pickled Honey Mushrooms, Shrimp Floss 
Shiitake-Infused Black Vinegar

PUMPKIN DUMPLINGS
Soy Brown Butter Sauce, Black truffles, 

“White Rabbit Candy” Glaze, Pepita Crumble

BIG MAC BAO TOWER
A two-bite steamed bun that tastes

magically like its fast-food namesake!

ROASTED FIVE SPICE 
ONTARIO SUCKLING PIG

Miso Mustard Seed, XO Sauce, Asian Pickle, 
Star Anise, Cinnamon, Szechuan Peppercorn

CURRIED GIANT CUCUMBER
Fried Garlic, Shallot, Chili, Cumin,

Turmeric, Garam Masala, Coconut Milk

FEASTING 
WITH DAILO

Menu

FEASTING 
WITH DAILO

Menu

MARTINO
Seedlip Spice 94, Sandows Cold Brew with notes of 

Cardamom, Oak, Lemon, Grapefruit, Cascarilla

GARDEN STATE
Seedlip Garden 108 served with Cucumber, 

Fennel, Basil, Pineapple and Lime

Drinks



A project still in development, this 
shows how the concept for the 
key visual starts from sketches 

and references which strongly 
inform how the final image is 
realised in the studio.

Lost Lagoon
-
Experiential event
Completed at Bompas & Parr

Art direction
Graphic design
Photography

Key Visual 1: Colossal Vessels - Preferred route

Here we hero the drink and give a sense of the 
immersive journey by sailing through colossal tankards, 
cups, flagons and goblets.

This would be shot in miniature, using real 
vessels against a rear-projected backdrop, on 
reflective shallow water.

Key Visual 1B: Colossal Vessels - Preferred route

To further illustrate the sailing/nautical aspect, 
the front of a boat can be added.

Or we can see the Captain’s ship sailing 
between the vast vessels in the distance.

Lost

Lagoon

Lost

Lagoon

Nautical frames, seen in the following options can be used here too.
Key Visual 2: The Vista

Sunset with
volcano backdrop

Cliff faces left & right,
waterfall on right

Sun flaring through
between furthest 
cliff faces, backlighting
“Lost Lagoon”

Lagoon water rippling,
reflecting scene above

The viewer looks through multiple cliffs at the alluring lagoon beyond…

Lost

Lagoon

Shoot as a miniature with haze, digitally composited. ‘Airbrush’ style treatment/grade 

Concept development Final key visual and logo



BMOF

Final logoDevelopment

Logo devised for the British 
Museum of Food (BMOF “Bee-
Moff”), a new cultural institution 
that celebrates food launched by 
Bompas & Parr in 2018.

The brief was to evoke a sense of  
a well established institution like 
the V&A or the British Museum, 
but have a distinct modern twist.

British Museum 
of Food
-
Identity
Completed at Bompas & Parr

Art direction
Graphic design

BMOF

FBMo x

x

x



Social content Animated titles

Logo with laurels

Identity, graphics and key visuals 
for the 2017 Food Film Festival. 
The FFF celebrates food (and 
drink’s) important role in cinema.

Food Film Festival
-
Live event
Completed at Bompas & Parr

Art direction
Graphic design
Photography

For January 2018 Bompas & Parr and the British 
Museum of Food present the inaugural Food Film 
Festival, a celebration of the  major contribution 
food and drink has played in the history of cinema. 

Films curated by Guardian restaurant critic Grace 
Dent; writer and ‘Psychogourmet’ Geoff Nicholson; 
BAFTA award-winning director Jamie Jay Johnson 
and comedian Seb Cardinal of Cardinal Burns; 
and Sam Bompas. 

FOR MORE INFORMATION AND TICKETS PLEASE SEE  WWW.CURZONMONDRIANLONDON.COM

SPONSORED BY

SHORT FILM
COMPETITION WINNER

BRITISH MUSEUM OF FOOD

@BMOF_LONDON | #FOODFILMFESTIVAL2018

“Cooking with your Mouth”
by Nathan Ceddia



Key visual photography



Menu design and signage for 
a special “influencer” dinner as 
part of Ballymore and Goodluck 
Hope’s promotional campaign 
for their new luxury property 
development. 

Menus were risograph printed on 
hand made paper to add to the 
tactile experience.

Goodluck Hope
-
Event collateral
Completed at Bompas & Parr

Graphic design

O D E  TO  T H E  T H A M E S  M E N U
AN EDIBLE EXPLORATION  

R I V E R  O F  P E AC E

Cod Cheeks with River Weeds and Fermented Soy Beans
baked in Salt Clay

Smoked Eel and Cured Pork Fat with Tobiko

Cured Duck Breast, Watercress Emulsion, 
roasted Almond Milk and Dill Oil

R I V E R  O F  T R A D E

Whole baked Sturgeon with soft Green Herbs & Grapefruit 

Champagne Beurre Blanc

Saffron & Prune Gunpowder Potatoes with roasted Cashew Nuts

 Jewelled Rice with Saffron, Pomegranate and Dates

 Asparagus and Salmon Roe in Aromatic Oil

 Nectarines and Charred Fennel with Mint

R I V E R  O F  T R A D E

Blue Gin Douglass Tower Jellies 

Elderberry Drizzle Cake and Rum Cream

#GOODLUCKHOPE BY @BALLYMORE

G O O D LU C K  H O P E ,  D O U G L A SS  TOW E R ,
L E A M O U T H  P E N I N S U L A ,  LO N D O N  E 1 4

L A U N C H I N G  8 T H  S E P T E M B E R  |  # D O U G L A SSTOW E R

W O N D E R  O F  W A T E R
B A R

Thank ye God with all your soule
For ye herbe that makes sicke eyes whole.

Anon, 1653

P E T I T  F O U R

Iridescent water mint &
white chocolate oyster pearls

I N F U S E D  WAT E R S

Cucumber Borage & Rosewater

Charcoal & Gunpowder Tea

Bergamot & Earl Grey  

D R I N K  L I K E  A  D R U I D

Oft in her glass the musing shepherd spies
The headlong mountains and the downward skies;
The wat’ry landscape of the pendent woods…

In the clear azure gleam the flocks are seen,
And floating forests paint the waves with green;
Thro’ the fair scene roll slow the ling’ring streams,
Then foaming pour along, and rush into the Thames...

With joyful pride survey’st our lofty woods;
Where tow’ring oaks their growing honours rear,
And future navies on thy shores appear.
Not Neptune’s self from all his streams receives
A wealthier tribute than to thine he gives.

T’ observe a mean, be to himself a friend,
To follow Nature, and regard his end;
Or looks on Heav’n with more than mortal eyes,
Bids his free soul expatiate in the skies,
Amid her kindred stars familiar roam,
Survey the region, and confess her home!

Alexander Pope 1704

F E R M E N T E D  A P P L E  A N D  R U M  E L I X I R

S M O K E D  W H I TSTA B L E  N AT I V E  OYST E R ,  
A P P L E  G R A N I TA ,  KO M B U C H A  F E R M E N T E D  

C U C U M B E R  &  A P P L E  B LO SS O M

KO M B U C H A  P I C K L E D  KO H L R A B I ,  A P P L E  
G E L ,  P I C K L E D  B L AC K B E R RY  &  SA F F R O N

Menu design Signage
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Development

Development

Final logo
Westfield Shepherd’s Bush 
partnered with Disney for their 
2018 Christmas activation: a live 
Nutcracker-inspired experience 
for all ages. A visual identity 
was required that was suitably 
enchanting!

Four Realms
-
Largescale live activation
Completed at Bompas & Parr

Art direction
Graphic design



Official music video for VV 
Brown’s track “Lazarus”. Visually 
inspired by 2001: A Space 
Odyssey, the video plays with 
ideas around digital destruction 
and reversal of death.

VV Brown “The Apple”
-
Music video
Independent

Video direction
Editing
Production design





Exhibition sponsored by Absolut 
as part of a Dazed event. Charting 
the history of ‘zine culture in the 
UK and looking to the future with 
a custom designed interactive 
console that printed tagged social 
media entries on an obsolete dot-
matrix printer.

Absolut / Dazed
-
Interactive Exhibition
Completed at Jotta

Art direction,
exhibition design 
& installation



Historic Royal Palaces
-
Activity book,outdoor installations
Independent

Activity book made for Historic 
Royal Palaces in collaboration 
with illustrator Emma Rios which 
helped children understand the 
rich history of Kensington Palace.

Printed on a risograph press, the 
design took full use of the bright 
inks and print overlays giving a 
result that looked screenprinted. 
Elements from the book were 

then CNC cut from aluminium 
and installed in the garden at 
Kensington Palace.

Art direction
Graphic design
Production management



for The Royal London Children’s  Hospital

☞start here

Historic Royal Palaces
-
Activity book, doll’s house
Independent

Activity book made for Historic 
Royal Palaces in collaboration 
with illustrator Emma Rios and 
patients from Royal London 
Hospital Children’s Ward. In a 
special workshop in the ward, 

patients crafted their own historic 
costumes and were invited to 
have their photo taken. These 
photos formed the basis of a 
paper-cut-style activity book 
which could be used to create 

enchanting rooms for a bespoke 
Kensington Palace doll’s house.

Art direction
Graphic design
3D design
Photography
Production management





RSVP
RSVP

T R AV E L

D R I V I N G

T H E  V I L L A G E  O F  T U R V E Y  I S  O N  T H E  A 4 2 8  W H I C H  R U N S  B E T W E E N

B E D F O R D  ( 1 5  M I N S )  A N D  N O R T H A M P TO N  ( 2 0  M I N S ) ,  F R O M  L O N D O N ,

TA K E  T H E  M 1  A N D  E X I T  AT  J U N C T I O N  1 4  TO  TA K E  A 5 0 9  V I A  O L N E Y.

F R O M  L E E D S  TA K E  T H E  M 1  S O U T H  A N D  E X I T  AT  J U N C T I O N  1 5 ,  

TA K I N G  T H E  A 4 5  TO  J O I N  T H E  A 4 2 8 .

R A I L

T H E  N E A R E S T  T R A I N  S TAT I O N  I S  B E D F O R D  W H I C H  I S  3 5  M I N S  F R O M

L O N D O N  S T. PA N C R A S .  TA X I S  TA K E  A B O U T  1 5  M I N S  TO  T U R V E Y.

TA X I S

A 1  C A R S  O F  B E D F O R D  A R E  T H E  C H O I C E  C A B  F I R M  F O R  C A R R I A G E S .  

P L E A S E  M E N T I O N  “ VA N E S S A  &  D A N ’ S  W E D D I N G ”  W H E N  B O O K I N G :
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RSVP RSVP RSVP
YO U R  FAV O U R I T E  D A N C E F L O O R  T U N E :

W O U L D  L O V E  TO  C O M E

S A D LY  C A N ’ T  B E  T H E R E

N A M E ( S )

R S V P  TO :  1 1  PA R K  S T,  B E R K H A M S T E D ,  H P 4  1 H X

O R  V I S I T  W W W. D A N E S S A 2 0 1 7. C O M

R S V P  B Y  1 S T  M AY  2 0 1 7 !

YO U  A R E  WA R M LY  I N V I T E D

TO  C E L E B R AT E  T H E  M A R R I A G E  O F

S AT U R D AY  1 5 T H  J U LY  2 0 1 7

6 P M  T U R V E Y  H O U S E ,  T U R V E Y

P L E A S E  R S V P  B Y  1 S T  M AY

A N DVA N E S S A  B R O W N

D A N I E L  P R I C E

BURGER LIFEBURGER LIFE

Graphic design and branding for 
my wedding. Both creative people, 
we wanted a fun but consistent 
theme across all the touch points 
giving a very considered feel to 
the day.Wedding stationery, props 
and food packaging.

Dan & Ness’s Wedding
-
Stationery, props
Independent

Art direction,
Graphic Design,
Installation

15.07.2017

S A V E  T H E  D A T E !

I N V I T E  T O  F O L L O W



Series of three stop-motion 
animations for Unilever promoting 
the health benefits of margerine. 
Real food was brought to life 
wreaking havoc across miniature 
landscapes that were specially 
designed and built.

Unilever
-
Online commercial
Completed at DDAANN Studio

Art direction
Cinematography, 
animation and compositing





Behind the scenes showing 
rear-projection setup.

Oritsé “Kill it Off”
-
Music video
Independent

Official music video for unreleased 
track “Kill it Off” by Oritsé. 
This was designed as a surreal 
journey through the artist’s mind 
as he deals with a damaging 
relationship, captured in “one 
take”. The creative and technical 
challenge was to create all the 
surreal effects in-camera through 
use of a spectacular ballroom 
venue and synchronised rear-
projected animations.

Art direction
Video direction & editing
Rear-projected and post-
production animation





Thank you
danprice84@gmail.com
+44(0)796 099 6838


